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"Our study concludes that this is
the percentage of our customers
who will buy from us without any
effort whatsoever on our part.”




Beakn Overview Presentation

Overview

Industry, Growth, Smartphones, Loyalty.

*— ono/o Problem

Barriers to merchant messaging being heard.

Solution ﬁgﬁ —

Products, Pricing, Audience, Value.

o— @ How It Works

Technology, Application, How to use.




Sales Process dqf —0
How to sell it, Value Story.

°—. Gettlng Started
ing, Demo Kits, Suppor

Exciting Opportunities Ahead
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Would find value in
smart HOME solutions

all consumers 55'/'

consumers willing to pay 71 %
for smart home solutions

L
Home Control /i,

lights, heating and burglar alarms | /o
controlled by smartphone \\

R

Home Monitoring / %

in-home camera footage viewed |

and controlled by smartphone \

Entertainment
entertainment systems display [
social media postings \

Appliance Control
sensors in appliances send |
notifications to smartphone \\

\

Landscape Control

landscape systems measure plant \

moisture, watering only when necessary \

The Internet of Things Moves In

The 2014 U.S. edition of Deloitte’s Global Mobile Consumer Survey reveals that smartphone owners overindexed in their Would find value in
desire for Internet of Things (IoT) solutions for the home and car.

connected CAR solutions

o
smartphone owners 72 %

CONNECTED cAR IR

% of m 2
o ost valueq technologles e g consumers willing to pay 60%

3 for connected car solutions

Traffic/Weather
real-time traffic and weather updates
displayed on in-car screens

Navigation
mapping and
route optimization

Maintenance
automated diagnosis and
tracking of vehicle’s systems

Access

remotely lock and track vehicle

via Internet-connected device

Entertainment
music streaming to
in-car entertainment system

Younger Generations (18-24)

1 7% Compared to other consumers surveyed, the youngest
generation valued landscape control the most. Do they not want
to do their chores?

Fuel Tracking

driverless operation fuel efficiency tracking

Automation 1 8%

While the least valued connected technology is the self-driving car,

16% Surprisingly, the youngest generation is also the age group most
60% of all consumers would be willing to pay for one.

interested in self-driving cars. Would they rather text than get
behind the wheel?

Deloitte.

For additional insights from the 2014 Global Mobile Consumer Survey: U.S. edition, visit www.deloitte.com/us/mobileconsumer m 3 @peloitteTMT
“% of most valued technologies” refers to smartphone owner data. Respondents could select more than one option.

As used in this document, “Deloitte” means Deloitte LLP. Please see www.deloitte.com/us/about for a detailed description of the legal structure of Deloitte LLP and its subsidiaries. Certain services may not be available to attest clients under the rules and regulations of public accounting
Copyright © 2015 Deloitte Development LLC. All rights reserved. Member of Deloitte Touche Tohmatsu Limited.




Internet Of... Everything

Number Of Devices In The Internet Of Everything

Internet Of Things

Connected Cars

Five-Year (2014-2019)

M Wearables
CAGR 35%
Connected/Smart TVs )

B Tablets
M Smartphones

Personal Computers

2014 2015E 2016E

Source: Bl Intelligence Estimates

2019
ELLIG

E

Billions Of Devices







martphones... Trust Centers

two hours a day

is the average amount of time Americans
spend on their mobile device

1 out of 4
online searches are conducted on a mobile device

(o)
6 6 . 8 % of US mobile subscribers 9 1 /o

owna ST‘“IHFTDl\OF\F‘

of adults have their

mobile phone within

arms reach 24/7

90% [

of maobile phone searches

resultina purchase or visit

smartphone users shop on their devices

99%

of smartphone owners of mobile users will of text message
use their mobile browser abandon a webpage

if it doesn't load

within 5 seconds

coupons are
at least once a day

opened within

5 minutes




Loyalty = Growth, 10x Value

Loyalty

Winning Them Over Is The Key To Growth!

Presented by SCORE.org

@0 gro

...of small business owners
“said that loyal customers
are the key to growth

Finding a new customer is 0
6-7x more expensive 16

loyal customers are worth than keeping a current one!
up to 10x their first purchase
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#1 Way to Increase Profits

Building loyalty with 5% more | 8 | ,' 55 Tha probability of selling to an
customers would lead to an R 4 BN ). S [T il ‘.. existing customer is 60 — 70%
: X j < W W‘N\ b A ; :
increased average profit per »ﬂy«' "= 7 < The probability of selling to a
customer of between25% s .. "new prospect is 5-20% -
and 100% - The Loyalty Effe ~ f | ' Marketing Metrics.
rd
S, / " .




Consumers want mobile rewards and discounts!

“Consumers want the convenience and
simplicity of mobile: 45% want real-time
mobile promotions and 39% want mobile
loyalty solutions.”

>
accenture

- https://www.accenture.com/us-en/insight-driving-value-adoption-mobile-payments-consumers-want-more-summary.aspx
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How do you cut through the noise?

Gain DIRECT access to their device!



Email effectiveness is

rapidly declining

The average number of business emails received

per day is increasing. By 2018, the average will

be 140 email messages per day.

Business Email
Average Number of Emails Sent/Received per

Average Number of Emails Received
Average Number of Legitimate Emails

Average Number of Spam Emails*

Average Number of Emails Sent

2015
126

2016
131

2017
136

15



App Fatigue (7.4 US)

Average number of mobile apps actively used by mobile internet users in selected
countries as of January 2014

This statistic presents the average number of mobile apps actively used by mobile internet users in selected
countries as of January 2014. During a global survey, it was found that mobile internet users in France used an
average of 7.9 mobile apps on a monthly basis.

India
United Kingdom
Australia

United States

16
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Grow your business with...

Abeakn

eakn Is an app-en
platform for locatio
marketing & mess



Beakn Products
/ LightHouse \

Solution: Multimedia Experiential

Market: Realtors, Churches, Museums, etc.
Value: Experience/Tell-a-friend
Example: Watch, Download, Click

List Engagement: Direct Text Messaging

- a= $149 e
S50/m | $110/m0

+$15/mo/Addl’

\_ 30%comicer:

20



Coming Soon - Offer Redemption
Technology




How It




What Are Beacons
& How Do They Work?

23



The Technology B

The App A Seamless Marriage of Hardware & Software The Beacon

Home Screen.

See a list of the 20 closest Beakn
Member Merchants to you.

Map View.

Browse the 100 closest Beakn
Merchants closest to you.

Categories.

Browse by 8 different categories.

Search.

Search for a specific Merchant
through simple search function.

Favorites.

See a list of the Loyalty Programs
you have joined across the Beakn
Platform.

eeees ATET = 9:24 AM 1% 73% W

b ¢ Qbeakn

Offers

A Home

Q@ Map

i= Categories

Q Search

Y Favorites

My Profile

& Profile (2T222)

ﬂ Logout

More Information

@ About Beakn

B Terms of Use

Automated Loyalty.

No more Check-In's, paper coupons or
punch cards. Beakn rewards customers for
just stopping in. Automagically!

Customer Profiles.

When a Beakn Member comes into a local
business the merchant receives a text
message with a link to the Member Profile.
This enables them to make a personal
connection and treat their customer like a
VIR

Direct Messaging.

When a Beakn Member joins a Merchant's
loyalty program, they now have permission to
directly communicate with them via in-app
notifications.

Simple CRM.

Merchant's can make notes on a Member's
Profile to keep track of key customer
preferences.



bed W
Unlimited Loyalty Club

Automated Digital Discounts Opt-In
Discount .

Notifications . . =

Member Profile
Geo-Fence e TS s : Merchant Push
Notification . <ok Qbeckn [

, i | Notifications
..... ——— (050 § Schiotzsky's l Schi-tzsky’s
: : ] 97% Charged W ——

t %/
Would you like to receive emails . 1 :
chlotzsky" and in-app notifications? = .
(. is / COME ON IN AND RECEIVE 10% Off q |
. | P aege Togurt and| You Entire Order at Schiotzsky’s! 0 6513 S . J
) 254-778-4646 g 264 oin Now
x

97% Charged
) Where ogurt met Capeate)

o
There are 12 Beakn
x Merchants Near You!

eeee ATET = 148PM 70 % 67% M)

QYOU HAVE A NEW VISITOR!

®e000 Verizon T 97% .- 4

@ Beakn
As a Member of our Loyalty Club, come

i in tonight for a FREE APPETIZER with
| | any entree purchace!

TOTAL
REDEEMED
1 71492 83281 9 914177 :




Geo-Fence Notification
Expand Your Reachl!

When the App Is open,
users are alerted that
there are Beakn
Merchants within 2 Miles 2 Miles
who are offering Secret
Savings Deals.

eeeee ATRT LTE 6:12 PM 7 % 50% M

& : - .:.,‘.‘; ZISA -: B
R54-778-4646 Tunpc Juuar
TR Wleretogrt et Cupcake)

There are 12 Beakn
Merchants Near You!

chlotzsky!

Schlotzsky's and Cinnabon Te...
2668 South 3Ist, Temple, TX 76504

26



Automated Discount Notifications

Attract New Customers

00000 Verizon = $ 97 %

10 6@

‘1 97% Ch
When a Beakn Member o iy
comes within 90 Feet of the o @ cean
\ COME ON IN AND RECEIVE 10% Off
B|Ue‘too‘th Beacon ‘the App You Entire Order at Schlotzsky’s!
wakes-up and delivers a

variable discount or special

90 Feet

message.




Beakn Merchants have the
ability to create unlimited offers
within the Beakn App. In fact,
there are six different offer
types which can be
programmed based on day of
the week and specific time of
day.

00000 ATET & 10

{Back Q@beakn o

LS
Schlotzsky’s
) ©r, .

Schlotzsky's and Cinnabon
Belton

1:48 PM 67% >

10% off your order.

Expires: 4/29/2015

1 71492 83281 9 914177

REDEEM OFFER

o
—~

28



When a Beakn Member
comes within 20 Feet of
the Bluetooth Beacon, the
Member Is asked to join
the Merchant’s Loyalty
Club.

Ej- REWARDS
—

29

e0eee ATRT 7T 3:51 PM

< Qbeakn

L5
Schlotzsky’s

Loyalty Club
Would you like to receive emails
and in-app notifications?

Join Now

No Thanks



When a Beakn Member
comes within 90 Feet of
the Bluetooth Beacon, a
text message Is sent to the
Merchant with a link to the
Member Profile.

STAN BRIGGS

LOYAL CUSTOMER

TOTAL
REDEEMED

g Last Visit - July 22nd at 4:30 p.m.




Merchant Push Notifications

Reward the Relationship

00000 Verizon & 3 97% ) 4

10:00

97% Charged

MerChantS can Send pUSh_ | — 2:2klr\:1ember of our Loyalty Club, come
- . . i ight fi FREE APPETIZER with
notifications to their Loyalty 2] Gice i korc ‘

Club Members to drive
sales and reward loyalty.




Automatically Broadcasts

Audio
Video
Text
Images

Documents

URL's



Sales




Sales Training

Attend/Watch Training
Online

Training App

Sales Process

/4

Ny

Sales

In-Person
Demo Kit
Sales Tools

Online Order

\
\
/

Installation

30 Min. Appointment
Install Beakn
Configure Account

Setup Offers (Setups)

—

\
)
/4

"

Ny

Success Services

Support

Loyalty Tips/Advice



Multiple Sales Strategies

Direct Sales

o

Door Opener

-------------------- < Up-sell



Increase your Revenue with Beakn!

What to expect from a successful loyalty program...

If only 10% join your loyalty club...

FOOT TRAFFIC 1000 VISITORS PER/MO

NEW LOYALTY MEMBERS 100 PER/MO

AVERAGE SPEND $28 PER VISIT

LOYALTY EFFECT INCREASE $7-$28 (25-100%) D

S8K-S34K/YR



Getting




Training Resources

Video Training Marketing Templates ‘62 Webinar Training

Tips and strategies to help you 'J|:| érlll Print and online marketing resources J—1l__{ Beakn will periodically provide webinar
make the best possible 000 for sales support. Pitch books, flyers, ﬁ training for 4Local agents.
presentation. presentation decks. —\

38



Beakn Demo Kits

Get your own Beakn to demo to your customers.

@ One BlueTooth Hardware Beacon

@ Promotional Window Decal

. Point of Sale Cards

[ﬁ Promotional Table Tents

39
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New Client Set-Up & Support

Client On-Boarding

FreshDesk Ticketing

A robust online system to ensure

Set-Up Support @

Beakn will provide client set-up
timely support responses.

services for 4Local Media Sales.
http://support.beakn.com

http://4local.beakn.com

Enterprise Support

E For entrprise accounts with over 20

locations, Matt and Chris are available

Telephone Support

Beakn provides telephone support for

sales and client questions.
to provide sales support.

844-MYBEAKN
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Innovative Ideas!
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Target Market

Pricing

Installation

Contract Required

Loyalty CRM

Automated Loyalty

Member Profile Alerting
Dynamic Offers

Beacon
Geo-Location/Fencing/Cong/'st
Acquisition via Coupons/Deals
Digital Punch Card

Check-in Deals

Push Messaging

Email Promotions

Social Media Integration

X No (=~ Partial

Competitive Analysis

Five Stars

Local Merchants
$100/mo
$149 No Contract
No

Yes, Simple, Easy

SMB'’s 4+ Chains + Local
$200/mo + usage ($109 -auto)
$0 + Contract (POS Integration)

Yes, 6 mo min

Yes, Basic (emall, text)

SMB's + Chains + Local
$69/% 1 39/mo (5007100 push)
$0 + Contract (Beacon)
Optional (discount w/ contract)

No

Local Merchants
$129-$199
$150 (free w/ $199/mo)
Yes, |2 mo

Yes, Basic (email)

00000000 0O




